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All of the owners' stores will
be displayed in a dropdown
list. The user will select the
store they would like to see
current metrics for, and
metrics will be displayed
below. in a table

If owner only owns one store
that stores' metrics will be
displayed as a default.

the first category will by
default display in open
position once the store is
selected. To close user
clicks on - button. Once
closed, the other cotegories
will move up on the screen.

This design pattern is
scalable and allows the
ability to add more metrics
under each main category as
needed.

These categories remain
closed until user clicks on +
sign to open. Once a new
category is opened,
previously open category
closes so that only one
category is displayed/opened
at one time
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: I modified the data grid to show 5 stores plus additional
ﬂ OPEI’HtIﬂI‘IﬂI - columns per the screenshots. My only concern would be that

it's not very scalable, say an owner that may has 20 stores. [t
would impossible to show all the stores unless we include
horizontally scrolling or swiping. Then we can display many
stores and the user would be able to side-scroll to see the
data. Not great for viewing on mobile...
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These categories remain closed until user
clicks on + sign to open. Once a new
category is opened, previously open
category closes so that only one category
Is displayed/opened at one time
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The store leaderboard will appear at
the top of the screen to give the
user/owner a high-level overview of
store performance

added a drop-down list that displays

all the stores so that the user/owner
can select an individual store to view
metrics

If it iIs a requirement to show the 'Avg
Score' and 'Benchmark' columns
without side-scrolling then maybe the
scrollbar can only span 4-5 columns
and the 'avg score' and 'benchmark’
columns will remained locked in
position

scrollbar will only span 4-5 (a few) columns

added a drop-down list that displays
all the metrics a user can filter from
within each category
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this wireframe shows that the user has
selected a specific store to view metrics

user has selected one metric to view for this
category
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